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Here’s the thing: we all know a person is behind any brand or company’s social media accounts. And 
that’s great! People are the best! (When they’re not the worst!) So use that. Because we know a 
company’s collective isn’t the mastermind behind your 140-character narratives, don’t be afraid to 
maintain a sense of individuality. Engage and post in a way you’d like to read. Nobody needs to 
know the ins and outs of anyone’s personal life, but if you want to make a joke about the Raptors, 
make a joke about the Raptors. Show us real people are behind the graphics or logo.

1. Be a person

And that said, you can’t win them all. In a perfect world, every person on the planet would love 
everything we said, but guess where we don’t live: anywhere perfect. So if you’re going to tweet your 
support for a sports team or sing the praises of an Academy Award-nominated film or post that you 
personally believe Justin Bieber is just getting started, prepare for others to disagree with you. 
Which they’re allowed to do! You are not personally Justin Bieber (unless you are, and if so, hello!) so 
you don’t need to engage in multiple threads over why someone is wrong and you are right.

2. You can’t please everyone 

Social media is the world of a million thoughts. Some of them are terrific. Others evoke the spirit 
of any gif you can think of where someone is weeping openly. The thing is, nobody has to weigh 
in on everything and frankly, nobody should. As much as we’d like to think so, no person is 
waiting in the wings, counting down until we relay our beliefs via an Instagram text post.

Especially if you’re a business or representing a company: you don’t need to wade into every 
body of water. If you don’t know the full story, stay away. If you know there’s more to the story 
than you can articulate, stay away. If you know the conversation is a minefield, stay away. It’s 
completely reasonable to read and learn instead of post one’s sentiments. Especially if those 
posts aren’t going to add to the conversation. 

3. You also don’t have to have an opinion about everything



Think of your Twitter and Instagram accounts as a high school locker you can never change over and 
you now have to use every day, all the time, in front of everyone. Which means: every post is forever. 
Screencaps last forever, screenshots last forever. Which is terrifying, I know. So it’s good to ask 
yourself: “Do I like what this post says about me?” Do you like what it contributes to you, and to your 
business? Is this something you’d like to be associated with forever? Would you be fine if five years 
from now, it creeped back up and everybody looked at it again? Are you ready to be tied to that 
poster of Hanson you ripped out of YM magazine until the end?

4. Your posts work to create a larger representation of who you 
are/what your business is

Want to learn more ways your business can have a 
competitive edge?

• Receive a complete one-on-one analysis of your business account

• Appointments can be booked online at times of convenience for you

• Get answers to questions specific to your business

• Learn how the latest technologies can help modernize the way you work

Book an appointment at a Rogers Small Business Centre today:
www.rogers.com/businesscentres

Schedule a free in-store appointment to speak with one of our 
Small Business Specialists. 

And now we’re back to the beginning again: be yourself. Which, like, what does that even mean? 
Here’s the thing: we’re living in an era where we value authenticity and transparency. We don’t want 
to be fed – from anyone – the idea of perfection. We celebrate people who are individual, who are 
funny, who are unabashedly themselves. Your posts can have personality and they can be off-topic 
sometimes and they can consist solely of gifs from High School Musical if you really want them to.

Which is to say, Twitter (or Instagram) are your means of controlling your own narrative. It’s you 
telling us how to see you. So how do you want to be seen?

5. But again, be yourself
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